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This fundamenta guide on programmatic advertising explainsin detail how
automated, data-driven advertising really works in practice and how the right
adoption leads to a competitive advantage for advertisers, agencies and media.
The new way of planning, steering and measuring marketing may still appear
complex and threatening but promising at once to most decision makers. This
collaborative compendium combines proven experience and best practicein 22
articles written by 45 renowned experts from all around the globe. Among them
Dr. Florian Heinemann/Project-A, Peter Wirtenberger/Axel-Springer, Deirdre
McGlashan/MediaCom, Dr. Marc Grether/Xaxis, Michael Lamb/MediaMath,
Carolin Owen/IPG, Stefan Bardega/Zenith, Arun Kumar/Cadreon, Dr. Ralf
Strauss/Marketingverband, Jonathan Becher/SAP and many more great minds.
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This fundamental guide on programmatic advertising explainsin detail how automated, data-driven
advertising really works in practice and how the right adoption leads to a competitive advantage for
advertisers, agencies and media. The new way of planning, steering and measuring marketing may still
appear complex and threatening but promising at once to most decision makers. This collaborative
compendium combines proven experience and best practice in 22 articles written by 45 renowned experts
from al around the globe. Among them Dr. Florian Heinemann/Project-A, Peter Wiirtenberger/Axel-
Springer, Deirdre McGlashan/MediaCom, Dr. Marc Grether/Xaxis, Michael Lamb/MediaMath, Carolin
Owen/IPG, Stefan Bardega/Zenith, Arun Kumar/Cadreon, Dr. Ralf Strauss/Marketingverband, Jonathan
Becher/SAP and many more great minds.
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Editorial Review
From the Back Cover

This fundamental guide on programmatic advertising explainsin detail how automated, data-driven
advertising really works in practice and how the right adoption leads to a competitive advantage for
advertisers, agencies and media. The new way of planning, steering and measuring marketing may still
appear complex and threatening but promising at once to most decision makers. This collaborative
compendium combines proven experience and best practice in 22 articles written by 45 renowned experts
from all around the globe. Among them Dr. Florian Heinemann/Project-A, Peter Wrtenberger/Axel-
Springer, Deirdre McGlashan/MediaCom, Dr. Marc Grether/Xaxis, Michael Lamb/MediaMath, Carolin
Owen/IPG, Stefan Bardega/Zenith, Arun Kumar/Cadreon, Dr. Ralf Strauss/Marketingverband, Jonathan
Becher/SAP and many more great minds.

About the Author

Oliver Busch isa profound insider and networker in the digital media scene. He dedicated his professional
life to cross-channel media marketing ever since the early days of internet marketing back in the late 90s.
Before joining Facebook in 2013, he served in several leading positions in agencies, media sales and with
advertisers. Further, he has been engaged in different industry initiatives in and around the interactive
advertising bureau iab. Transformation and adoption of digital innovation in marketing also forms a central
themein hiswork as a professional writer, speaker and moderator.

Users Review
From reader reviews:
Frances Feist:

As people who live in often the modest era should be revise about what going on or data even knowledge to
make these keep up with the erawhich is aways change and advance. Some of you maybe will probably
update themselves by reading books. It is agood choice for you personally but the problems coming to you
actually is you don't know which you should start with. This Programmatic Advertising: The Successful
Transformation to Automated, Data-Driven Marketing in Real-Time (Management for Professionals) is our
recommendation to help you keep up with the world. Why, because book serves what you want and need in
thisera.

Sharon Hafer:

Do you one of people who can't read pleasurable if the sentence chained inside straightway, hold on guys
this specific aren't like that. This Programmatic Advertising: The Successful Transformation to Automated,
Data-Driven Marketing in Real-Time (Management for Professionals) book is readable simply by you who
hate those perfect word style. Y ou will find the details here are arrange for enjoyabl e studying experience
without leaving perhaps decrease the knowledge that want to provide to you. The writer connected with
Programmatic Advertising: The Successful Transformation to Automated, Data-Driven Marketing in Real-



Time (Management for Professionals) content conveys the thought easily to understand by most people. The
printed and e-book are not different in the written content but it just different such asit. So, do you

neverthel ess thinking Programmatic Advertising: The Successful Transformation to Automated, Data-Driven
Marketing in Real-Time (Management for Professionals) is not loveable to be your top record reading book?

Steve Henry:

This Programmatic Advertising: The Successful Transformation to Automated, Data-Driven Marketing in
Rea-Time (Management for Professionals) are reliable for you who want to be described as a successful
person, why. The reason of this Programmatic Advertising: The Successful Transformation to Automated,
Data-Driven Marketing in Real-Time (Management for Professionals) can be on the list of great books you
must have is giving you more than just simple reading through food but feed you with information that might
be will shock your previous knowledge. This book is definitely handy, you can bring it just about
everywhere and whenever your conditions at e-book and printed ones. Beside that this Programmatic
Advertising: The Successful Transformation to Automated, Data-Driven Marketing in Real-Time
(Management for Professionals) forcing you to have an enormous of experience including rich vocabulary,
giving you test of critical thinking that we know it useful in your day action. So, let's have it appreciate
reading.

Gerard Armstrong:

Areyou kind of active person, only have 10 or maybe 15 minute in your day time to upgrading your mind
expertise or thinking skill even analytical thinking? Then you are experiencing problem with the book in
comparison with can satisfy your short space of time to read it because pretty much everything time you only
find book that need more time to be examine. Programmatic Advertising: The Successful Transformation to
Automated, Data-Driven Marketing in Real-Time (Management for Professionals) can be your answer since
it can be read by a person who have those short time problems.
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