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I nternational Business: The Challenge of Global Competition 13e by Ball,
Geringer, McNett, and Minor continues to be the most current, objective and
thorough treatment of international business available for students. Enriched with
colorful maps, photos, and the most up-to-date world data, this text boasts the
collective expertise of four authors with firsthand international business
experience, specializing in international management, finance, law, global
strategy, and marketing — a claim no other text can make. In addition, each new
copy of International Business 13e includes accessto CESIM — an interactive
IB simulation developed for industry professionals. Ball et a isthe only textbook
on the market which features access to CESIM. Only Ball, Geringer, McNett and
Minor can offer a complete view of international business as diverse as the
backgrounds of business students.
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Editorial Review

About the Author

Professor of management at Assumption College, in Worcester, Massachusetts. She earned a Ph.D. at the
University of Massachusetts Amherst and an MBA at the Cass School of Business, City University, London.
She has had expatriate assignments in Germany, the UK, Saudi Arabia, Japan, and Korea. Her interests
include the role of culture in international business and the pedagogy of international management. Her
publications include The Blackwell Encyclopedia of Management. VVol. VI: International Management, 2nd
ed., Oxford, UK: Blackwell Publishing (2005); and The Blackwell Handbook of Global Management,
Oxford, UK: Blackwell Publishing (2004). Her teaching, research and presentations have received many
awards, including The Roethlisberger Best Paper of the Y ear Award from the Journal of Management
Education and the Alpha Phi Alpha Teacher of the Y ear Award. Her articles have been included in journals
and collections focused on teaching in the area of international business. She is an avid master rower and
enjoys running, reading, and gardening.

Professor of marketing and international business at the University of Texas, Pan American. He was
educated at the University of North Carolina, American University, and Cornell and holds a PhD from
Vanderbilt University. His research focuses on comparative consumer behavior, international marketing
strategy, political risk, and the consumption of high-technology experiential products. He has published in
the Journal of International Business Studies, the Journal of Consumer Marketing, International Studies of
Management and Organization, the Journal of Services Marketing, International Business Review, Journal of
Interactive Advertising, and elsewhere. He has written for business and popular media from PCWeek to
Tennessee Business Magazine.

Professor of strategy and international management at California Polytechnic University in San Luis Obispo.
He earned a BS in business at Indiana University and MBA and PhD degrees at the University of
Washington. He has authored or edited 14 books and monographs, over 110 published papers, and over 35
case studies; he serves on the editorial boards of several leading international academic journals; he served as
the Saastamoinen Foundation Chair at the Helsinki School of Economics in Finland; he was the founding
chair of the Strategic Alliances Committee of the Licensing Executives Society; he served as the chair of
both the International Business and the Strategy and Policy divisions of the Administrative Sciences
Association of Canada; and heis past chairperson of the Academy of Management’s International
Management division. His research has appeared in the Strategic Management Journal, Academy of
Management Journal, Journal of International Management, Columbia Journal of World Business,
Management International Review, Journal of Management Studies, Human Resource Management Journal,
Long Range Planning, Organisation Studies, and Journal of Applied Psychology, among others. He has
received 11 “best paper” awards for his research, including the Decade Award for most influential article
from the Journal of International Business Studies. His teaching performance has earned numerous awards in
the United States, Canada, Asia, Africa, Australia, and Europe, including the University Distinguished
Teacher Award. He was the first recipient of the International Educator Award from Cal Poly, and he
endowed a scholarship for students to work and study internationaly.

Consultant to multinational corporations, was a professor of marketing and international business for several
years after leaving industry. He has a degree in mechanical engineering from Ohio State and a doctorate in
business administration from the University of Florida. Ball has published articlesin the Journal of
International Business Studies and other publications. Before obtaining his doctorate, he spent 15 yearsin



various marketing and production management positionsin Mexico, South America, and Europe.

Users Review
From reader reviews:
Ruth Haakenson:

Precisely why? Because this International Business: The Challenge of Global Competition is an unordinary
book that the inside of the publication waiting for you to snap this but latter it will surprise you with the
secret thisinside. Reading this book close to it was fantastic author who have write the book in such
incredible way makes the content on the inside easier to understand, entertaining approach but still convey
the meaning fully. So , it is good for you because of not hesitating having this ever again or you going to
regret it. This phenomenal book will give you alot of benefits than the other book get such as help
improving your ability and your critical thinking technique. So, still want to delay having that book? If |
ended up you | will go to the book store hurriedly.

Jose Gould:

Do you redly one of the book lovers? If so, do you ever feeling doubt while you are in the book store? Make
an effort to pick one book that you find out the inside because don't determine book by its deal with may
doesn't work the following is difficult job because you are afraid that the inside maybe not while fantastic as
in the outside appearance likes. Maybe you answer might be International Business: The Challenge of Global
Competition why because the wonderful cover that make you consider regarding the content will not
disappoint you actually. The inside or content is fantastic as the outside or even cover. Y our reading 6th
sense will directly show you to pick up this book.

Eugene Flowers:

Areyou kind of stressful person, only have 10 or 15 minute in your day to upgrading your mind expertise or
thinking skill also analytical thinking? Then you are having problem with the book as compared to can
satisfy your small amount of time to read it because this all time you only find publication that need more
time to be read. International Business: The Challenge of Global Competition can be your answer mainly
because it can be read by an individual who have those short extra time problems.

LuisHahn:

The book untitled International Business: The Challenge of Global Competition contain alot of information
on theitem. The writer explains her idea with easy method. The language is very straightforward all the
people, so do definitely not worry, you can easy to read this. The book was published by famous author. The
author will bring you in the new period of literary works. Y ou can actually read this book because you can
read more your smart phone, or model, so you can read the book with anywhere and anytime. In a situation
you wish to purchase the e-book, you can available their official web-site along with order it. Have anice
examine.
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