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In Marketing Research, the authors offer undergraduate and MBA students a
compelling introduction to the field with extensive use of global, technology,
service, and small business examples. Distinctive features include integrated
coverage of technology tools and statistical analysis, current research, and a
strong focus on strategy. To reinforce the text's emphasis on technology, each
new copy of the text can be packaged with SPSS software containing data sets--
created by the authors--specifically related to examples and tutorials from the
chapters on data analysis. The Second Edition features an appealing design and
open layout, making an often challenging subject more engaging for students.
Through current examples and cases, students gain an understanding of the role
of marketing research in the business world. Pedagogical features give students a
clear handle on what they need to focus on to be successful in the course. Chapter
Objectives identify key concepts in the reading to follow, while Questions for
Review and Discussion, Application Exercises, and Internet Exercises prompt
students to complete a variety of tasks, allowing them to apply chapter concepts
in meaningful ways.
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In Marketing Research, the authors offer undergraduate and MBA students a compelling introduction to the
field with extensive use of global, technology, service, and small business examples. Distinctive features
include integrated coverage of technology tools and statistical analysis, current research, and a strong focus
on strategy. To reinforce the text's emphasis on technology, each new copy of the text can be packaged with
SPSS software containing data sets--created by the authors--specifically related to examples and tutorials
from the chapters on data analysis. The Second Edition features an appealing design and open layout,
making an often challenging subject more engaging for students. Through current examples and cases,
students gain an understanding of the role of marketing research in the business world. Pedagogical features
give students a clear handle on what they need to focus on to be successful in the course. Chapter Objectives
identify key concepts in the reading to follow, while Questions for Review and Discussion, Application
Exercises, and Internet Exercises prompt students to complete a variety of tasks, allowing them to apply
chapter concepts in meaningful ways.
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Editorial Review

About the Author
A. Parasuraman (PhD, Indiana University, Bloomington) is Professor and James W. McLamore Chair in
Marketing at the University of Miami. He teaches and conducts research in the areas of services marketing,
service quality measurement and improvement, and the role of technology in marketing to and serving
customers. In 1988, he was selected as one of the "Ten Most Influential Figures in Quality" by the editorial
board of The Quality Review. He has received a variety of teaching and research awards, including the
Provost's Award for Scholarly Research at the University of Miami and the "Outstanding Marketing
Educator Award" from the Academy of Marketing Science. The author of more than 100 journal articles and
several books, Dr. Parasuraman has conducted numerous executive seminars and delivered keynote
addresses in many countries.

Dhruv Grewal (PhD, Virginia Tech) is the Toyota Chair in Commerce and Electronic Business and Professor
of Marketing at Babson College. In 2001 he was named co-editor of Journal of Retailing. His research and
teaching interests focus on marketing research, e-business, retailing, global marketing, pricing, and value-
based marketing strategies. In 2005 he received the Lifetime Achievement in Behavioral Pricing Award at
Fordham University. A "Distinguished Fellow" of the Academy of Marketing Science, Dr. Grewal has
published over 65 articles in major academic journals, including Journal of Marketing, Journal of Consumer
Research, Journal of Marketing Research, and Journal of the Academy of Marketing Science. He has won
several teaching awards and has been named co-chair of the 2006 Summer AMA Educator's Conference.

R. Krishnan (PhD, Virginia Tech) is Research Professor of Marketing at the University of Miami. He has
previously taught at Cal Poly, San Luis Obispo, Baruch College, CUNY, New York, and Virginia Tech. Dr.
Krishnan's research has appeared in a number of scholarly and professional journals, including the Journal of
Marketing, Journal of Retailing, Sloan Management Review, and Journal of Interactive Marketing. He has
also received many distinguished teaching awards, including the University of Miami-EMBA Excellence in
Teaching Award, College of Business Teaching Award, and Alumni Award for Best Teaching. A specialist
in business strategy marketing for technology-based companies, e-commerce, new product and brand
strategies, and pricing strategies, he also conducts marketing education programs for companies around the
globe.

Users Review

From reader reviews:

Tracie Wright:

The book Marketing Research has a lot of information on it. So when you make sure to read this book you
can get a lot of benefit. The book was authored by the very famous author. Tom makes some research prior
to write this book. This specific book very easy to read you can find the point easily after perusing this book.

Pablo Torrey:

People live in this new morning of lifestyle always aim to and must have the free time or they will get wide



range of stress from both everyday life and work. So , whenever we ask do people have spare time, we will
say absolutely indeed. People is human not a robot. Then we inquire again, what kind of activity are you
experiencing when the spare time coming to you of course your answer will probably unlimited right. Then
do you try this one, reading publications. It can be your alternative within spending your spare time, the
actual book you have read is actually Marketing Research.

Travis McDonald:

Reading a book for being new life style in this yr; every people loves to learn a book. When you examine a
book you can get a lots of benefit. When you read textbooks, you can improve your knowledge, simply
because book has a lot of information upon it. The information that you will get depend on what kinds of
book that you have read. In order to get information about your analysis, you can read education books, but
if you want to entertain yourself you are able to a fiction books, these us novel, comics, as well as soon. The
Marketing Research offer you a new experience in reading a book.

Sheila Searcy:

Is it anyone who having spare time and then spend it whole day by simply watching television programs or
just resting on the bed? Do you need something totally new? This Marketing Research can be the respond to,
oh how comes? The new book you know. You are thus out of date, spending your extra time by reading in
this fresh era is common not a nerd activity. So what these textbooks have than the others?
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