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Marketing and Managing Tourism Destinations is a comprehensive and
integrated textbook which uniquely considers both destination marketing and
management in one volume. It focuses on how destination marketing is planned,
implemented and evaluated as well as the management and operations of
destination marketing and management organizations, how they conduct
business, major opportunities, challenges and issues they face to compete for the
global leisure and business travel markets. This textbook provides students with:

- A solid introduction to destination marketing strategy and planning, to
organization and support planning and then to operations, implementation and
evaluation, as well as major issues, challenges and expected new directions for
destination marketing, management and Destination Management
Organizations (DMOs).

- A unique systematic model to manage and market destinations.

- Core concepts are supported with well integrated international case studiesto
show the practical realities of marketing and managing destinations as well as
the need to take a flexible and adaptive approach to managing different
destinations around the world.

- To encourage reflection on main themes addressed and spur critical thinking,
discussion questions and links to further reading are included in each chapter.

This accessible yet rigorous text provides students with an in-depth overview of
all the factors and issues which are important to consider to make a destination
successful.
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Marketing and Managing Tourism Destinations is a comprehensive and integrated textbook which uniquely
considers both destination marketing and management in one volume. It focuses on how destination
marketing is planned, implemented and evaluated as well as the management and operations of destination
marketing and management organizations, how they conduct business, major opportunities, challenges and
issues they face to compete for the global leisure and business travel markets. This textbook provides
students with:

- A solid introduction to destination marketing strategy and planning, to organization and support planning
and then to operations, implementation and evaluation, as well as major issues, challenges and expected
new directions for destination marketing, management and Destination Management Organizations
(DMOs).

- A unique systematic model to manage and market destinations.

- Core concepts are supported with well integrated international case studiesto show the practical realities of
marketing and managing destinations as well as the need to take a flexible and adaptive approach to
managing different destinations around the world.

- To encourage reflection on main themes addressed and spur critical thinking, discussion questions and
links to further reading are included in each chapter.

This accessible yet rigorous text provides students with an in-depth overview of all the factors and issues
which are important to consider to make a destination successful.
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Editorial Review
Review

"Thisexcellent text provides a comprehensive introduction to and explanation of the core concepts
relevant to the marketing and management of atourist destination. Thetheor etical concepts are well
supported by extensive inter national case studies and references.Thiswill be of interest to both
student and practitionersand this book should becometheleading text in thefield." —Kit Jenkins,
University of Strathclyde, UK

"Thebook isvery well written in highly comprehensible language which makesit suitable for a variety
of readers. The book could be successfully used in undergraduate or graduate coursesin destination
mar keting, management, gover nance. It could be further mor e used by manager s of destination

mar keting organisations when developing the destination strategy or undertaking particular
marketing activities. It isa definite must for every library." — Stanislav Ivanov, International Journal of
Tourism Policy

About the Author

Alastair M. Morrison isthe President and CEO of Belle Tourism International Consulting (BTI) in the
Peopl€e's Republic of China and a Distinguished Professor Emeritus specializing in the area of tourism and
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Users Review
From reader reviews:
Lilian Anderson:

With other case, little persons like to read book Marketing and Managing Tourism Destinations. Y ou can
choose the best book if you'd prefer reading a book. Given that we know about how isimportant a new book
Marketing and Managing Tourism Destinations. Y ou can add information and of course you can around the
world with abook. Absolutely right, due to the fact from book you can recognize everything! From your
country till foreign or abroad you will end up known. About simple point until wonderful thing you are able
to know that. In this era, we can open a book or maybe searching by internet device. It is called e-book. Y ou
need to use it when you fedl uninterested to go to the library. Let's study.

Dan Morris:

The book Marketing and Managing Tourism Destinations can give more knowledge and also the precise
product information about everything you want. So just why must we leave a very important thing like a
book Marketing and Managing Tourism Destinations? Some of you have a different opinion about e-book.



But one aim in which book can give many details for us. It is absolutely suitable. Right now, try to closer
with the book. Knowledge or information that you take for that, you are able to give for each other; you
could share al of these. Book Marketing and Managing Tourism Destinations has simple shape however,
you know: it has great and massive function for you. Y ou can seem the enormous world by available and
read aguide. So it is very wonderful.

LeeErbe

Here thing why that Marketing and Managing Tourism Destinations are different and trustworthy to be
yours. First of all examining abook is good nevertheless it depends in the content of it which is the content is
as scrumptious as food or not. Marketing and Managing Tourism Destinations giving you information deeper
and different ways, you can find any publication out there but there is no e-book that similar with Marketing
and Managing Tourism Destinations. It gives you thrill studying journey, its open up your own personal eyes
about the thing that happened in the world which is maybe can be happened around you. Y ou can bring
everywhere like in playground, café, or even in your means home by train. If you are having difficultiesin
bringing the imprinted book maybe the form of Marketing and Managing Tourism Destinations in e-book
can be your option.

Geor ge Chadwick:

That publication can make you to feel relax. That book Marketing and Managing Tourism Destinations was
colourful and of course has pictures around. As we know that book Marketing and Managing Tourism
Destinations has many kinds or variety. Start from kids until youngsters. For example Naruto or Detective
Conan you can read and think that you are the character on there. Therefore, not at al of book tend to be
make you bored, any it offers you feel happy, fun and chill out. Try to choose the best book for yourself and
try to like reading that will.
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